
26 Supermarket&Retailer April 2019

FOOD TRENDS

Notwithstanding a slow start, the trend 
to plant based foods is sure to take a 

significant share of the food market
South African retailers were recently 

exposed to the latest developments in plant-
based foods in Europe and the US at a recent 
SACSC (SA Council of Shopping Centres) 
research conference, held in Johannesburg.

The information was shared by Jessica 
Pastore, a senior analyst with the US health 
foods chain, Whole Foods Market .

A definition
Pastore cleared up for the audience the main 
differences between vegan (another important 
trend) and plant-based foods. 

The latter are defined as whole foods 
that are sold close to the farm where they 
are grown, flexible (allow variations) and 
accepting (do not react to other food trends, 
such as meat eating). Vegans on the other 
hand are more dogmatic in their approach to 
their cause.

Plant-based foods are nutrient packed, 
protein rich, gluten and sodium conscious.

A new trend in the US and Europe is that 
many plant-based products are now labelled 
as such and have dropped the vegan label.

Whole Foods Market
The chain now has 500 stores throughout the 
US and are renowned for selling the biggest 
range of natural and organic foods in North 
America. Their customers are high-income 
individuals, who are well educated and are 
very health-conscious. 

The customer loyalty levels are very high 
(10% of their customers account for 40% of 
their turnover).

In June 2017, Amazon purchased 
a controlling interest in Whole Foods.

European trends
Whole Foods employ the services of Daymon, 
a global company that assists food chains in 
developing their private label strategies and 
create differentiation from their competitors.

Trends are not only investigated in food 
stores but also in restaurants and fast food 
outlets and the earnings are then applied to 
their own product development.

l Waitrose, who now have over 350 
stores, launched 50 new plant-based items 
in May 2018, followed by a further 40 in 
October and a further 15 in February 2019. 
They now have a range of 180 plant-based 
items. Some of their stores have up to five 
drops of refrigeration for vegetarian/vegan 
products with attractive signage that pulls the 
consumer to their shelves.
l Waitrose has also launched a range of 
international plant-based foods, such as Thai 
sticky rice, Bombay potatoes, Chinese crispy 
seaweed, green Thai curry and vegetarian tikka 
masala.
l Tesco with over 600 stores and 30% of the 
UK food market, estimates that the vegan/
vegetarian/plant-based market in the UK 
is worth more than US$400 million. With 
this in mind, 20 new plant-based foods were 
launched in January and doubled its sales in 
a 33-week period to 4 million units. Some of 
its range includes BBQ mushroom sourdough 
pizza, carrot pastrami spiced wraps and 
a Moroccan-inspired bowl
l Tesco also sold 40 000 Vivera vegan steaks 
during the first week of the product’s launch
l Google Trends also indicate that a spike 
in sales of plant-based foods coincided with 
the release of health and diet related movies, 
especially on Netflix
l The speaker reminded us to look out 
for the next new release at Netflix called 
‘Game Changers’ (date to be announced). 
The documentary illustrates how many 
personalities, ranging from film stars to 
sportsmen/women to fire fighters and 
also average people, have changed their 
performance levels by switching to plant-
based foods. Look out for it!

Plant-based foods are not a fad. 
This is a trend that will stay with us 
as more and more people adopt this 
type of diet. Will your store or chain 
keep up with it?

Examples shared by Pastore included:
l In Scandinavia and the UK, McDonalds have 
introduced the McVegan and El Veggo burgers, 
vegetarian nuggets and even McVegan happy 
meals for kids
l In various European countries, milk-
alternative yoghurts are all the rage. 
Examples, include yoghurt made from almond 
milk or coconut milk or soy milk and even 
from camel milk
l In the UK, 31% of the population claim 
to now eat less meat and there are 7 million 
vegetarians (14% of the total population), of 
which, half claim to be vegan. The business 
has grown by a whopping 700% over the last 
two years and London has replaced Berlin as 
the No. 1 vegan-friendly city in the world

Plant-based foods trend  
– ignore it at your peril

l In 2018 in the US, plant-based foods grew by 20% (total food market grew by 2%)  
and there were some amazing growth patterns in the various categories, such as…

Category Growth Product example

Alternative milk 9% Swedish oat milk

Alternative meat 24% Beet juice added to veg burger for bloody effect 

Alternative cheese 43% Almond milk cream cheese

Alternative meals 28% Sushi made from tomato skin

Alternative eggs 16% Egg flavour made from plants
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